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LONDON (3 December 2020) — The Jan/Feb issue of National Geographic Traveller (UK) reveals the Best of
the World list — the 35 global destinations set to define our future itineraries. Compiled in
collaboration with National Geographic and the 15 other international editions of National Geographic
Traveller, this list profiles inspiring places, communities and innovations, and offers an optimistic
dose of escapism for the year ahead.
Framed by five categories — Sustainability, Nature & Wildlife, Adventure, Culture & History and Family
Travel — each inclusion honours a superlative destination with a relevant story to tell for the year
ahead. The 2021 list profiles conservation successes, preservation achievements, cultural resilience, and
tales of communities overcoming daunting obstacles to thrive despite the pandemic.
ALSO INSIDE THIS ISSUE:
Destinations: We explore France’s central Pyrenees, set sail for the eastern isles of Indonesia and
spend a long weekend in Malta, while our photo story highlights the sun, sand and surf of Portugal’s
Vicentine Coast.
Urban stories this issue include Hamburg, Los Angeles and Edinburgh.
Smart Traveller: Openings and anniversaries in Washington, DC; the Norwegian concept of friluftsliv; new
hotels in Antwerp; a drive through Mexico’s Yucatan region; and a quick guide to exploring the Isle of
Wight.
Author Series: Broadcaster Neil Oliver on Copenhagen.
Travel Geeks: Ask the Experts has advice on skiing in Scotland, staying safe on flights and 2021 gap year
ideas. Meanwhile, there’s a look at space travel, and the Hot Topic explores the impact of coronavirus
on safari conservation.
PLUS: Win a four-night stay in a country cottage in scenic Cumbria, courtesy of Graythwaite Holiday
Cottages. nationalgeographic.co.uk/competitions (https://www.nationalgeographic.co.uk/competitions)
For a 26-page digital sample of our Jan/Feb 2021 issue, visit: magazine.natgeotraveller.co.uk/jan21
(https://content.yudu.com/web/2q1af/0A2sow6/NGT0121/html/index.html)
National Geographic Traveller (UK) has a cover price of £4.95, is available via subscription and on
newsstands, and is published 10 times a year. Visit nationalgeographic.co.uk/travel
(https://www.nationalgeographic.co.uk/travel) for more information.
Current subscription offer: Get a 10-issue annual subscription AND a luxury leather Ettinger passport
case (worth £80) for just £25 with our new print and digital bundle offer.
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natgeotraveller.imbmsubscriptions.com/NGTBXETT (https://natgeotraveller.imbmsubscriptions.com/NGTBXETT/)
Website: Competitions, subscriptions, blogs, features and more. nationalgeographic.co.uk/travel
(https://www.nationalgeographic.co.uk/travel)
Find us on Facebook: facebook.com/NatGeoTravelUK (https://www.facebook.com/NatGeoTravelUK)
Twitter: twitter.com/NatGeoTravelUK (https://twitter.com/NatGeoTravelUK)
Instagram: instagram.com/NatGeoTravelUK (https://www.instagram.com/NatGeoTravelUK/)
The National Geographic Traveller (UK) digital edition is available for Apple, Android and Kindle
devices: ngtr.uk/NGTdigital (https://pocketmags.com/national-geographic-traveller-magazine)
Notes
National Geographic Traveller (UK) is published under licence by APL Media Limited, from National
Geographic Partners LLC in Washington, D.C. The travel and lifestyle magazine launched in December 2010,
and is packed full of you-are-there photography, authentic travel experiences and inspiring narratives.
nationalgeographic.co.uk/travel (https://www.nationalgeographic.co.uk/travel)
National Geographic Partners LLC (NGP), a joint venture between The Walt Disney Company and the National
Geographic Society, is committed to bringing the world premium science, adventure and exploration content
across an unrivalled portfolio of media assets. NGP combines the global National Geographic television
channels (National Geographic Channel, Nat Geo WILD, Nat Geo MUNDO, Nat Geo PEOPLE) with National
Geographic’s media and consumer-oriented assets, including National Geographic magazines; National
Geographic studios; related digital and social media platforms; books; maps; children’s media; and
ancillary activities that include travel, global experiences and events, archival sales, licensing and
e-commerce businesses. Furthering knowledge and understanding of our world has been the core purpose of
National Geographic for 131 years, and now we are committed to going deeper, pushing boundaries, going
further for our consumers … and reaching millions of people around the world in 172 countries and 43
languages every month as we do it. NGP returns 27% of our proceeds to the nonprofit National Geographic
Society to fund work in the areas of science, exploration, conservation and education.
nationalgeographic.com (https://www.nationalgeographic.com/)
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