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LONDON (4 March 2021) — The April issue of National Geographic Traveller (UK) focuses on Greece, a
destination on many travellers’ minds this year. Stretching from the lakes and wine country of
Macedonia down to the fortified castles and scenic peninsulas of the Peloponnese, we explore the stories,
sights and experiences of the Greek mainland. This is the country’s cultural lodestar, around which the
nation’s 6,000 islands orbit; home to exquisite classical ruins, world-class hiking, rich wildlife,
sun-drenched coastlines and the vibrant cities of Athens and Thessaloniki.
ALSO INSIDE THIS ISSUE:
Destinations: Tracking the wildebeest’s Great Migration in Tanzania; uncovering Venice’s ancient
crafts and traditions; exploring the vibrant art and eclectic cuisine of Honolulu; and planning a long
weekend in Bakewell. Elsewhere, we look at rewilding and the conservation successes flourishing across
the UK.
Other stories this issue include Taipei, Quito and Dunedin.
Smart Traveller: New luxury train journeys for 2021; quirky, single-suite hotels in Copenhagen; a drive
through Essex’s foodie heartland; palatial new pads in the Loire Valley; and a coastal escape in North
Devon.
Author Series: Nadia Owusu on Ethiopia.
Travel Geeks: Ask the Experts has advice on where to go for a coastal, self-catering break in the UK this
summer, what to do about soon-to-expire airline vouchers, and how to safely book an overseas trip this
year. Meanwhile, the infographic celebrates 70 years of the UK’s national parks, and Hot Topic looks at
the prospect of vaccination passports.
PLUS: Win a two-night stay for two at Burleigh Court in the Cotswolds.
nationalgeographic.co.uk/competitions (https://www.nationalgeographic.co.uk/competitions)
For a 26-page digital sample of our April 2021 issue, visit: magazine.natgeotraveller.co.uk/apr21
(https://magazine.natgeotraveller.co.uk/apr21/)
National Geographic Traveller (UK) has a cover price of £4.95, is available via subscription and on
newsstands, and is published 10 times a year. Visit nationalgeographic.co.uk/travel
(https://www.nationalgeographic.co.uk/travel) for more information.
Current subscription offer: For just £25, receive 10 issues of National Geographic Traveller (UK) and
four issues of National Geographic Traveller Food as well as a Tile Mate Bluetooth tracker, worth over
£20. natgeotraveller.imbmsubscriptions.com/tile (https://natgeotraveller.imbmsubscriptions.com/tile/)
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Website: Competitions, subscriptions, blogs, features and more. nationalgeographic.co.uk/travel
(https://www.nationalgeographic.co.uk/travel)
Find us on Facebook: facebook.com/NatGeoTravelUK (https://www.facebook.com/NatGeoTravelUK)
Twitter: twitter.com/NatGeoTravelUK (https://twitter.com/NatGeoTravelUK)
Instagram: instagram.com/NatGeoTravelUK (https://www.instagram.com/NatGeoTravelUK/)
The National Geographic Traveller (UK) digital edition is available for Apple, Android and Kindle
devices: ngtr.uk/NGTdigital (https://pocketmags.com/national-geographic-traveller-magazine)
NOTES:
National Geographic Traveller (UK) is published under licence by APL Media Limited, from National
Geographic Partners LLC in Washington, D.C. The travel and lifestyle magazine launched in December 2010,
and is packed full of you-are-there photography, authentic travel experiences and inspiring narratives.
nationalgeographic.co.uk/travel (https://www.nationalgeographic.co.uk/travel)
National Geographic Partners LLC (NGP), a joint venture between The Walt Disney Company and the National
Geographic Society, is committed to bringing the world premium science, adventure and exploration content
across an unrivalled portfolio of media assets. NGP combines the global National Geographic television
channels (National Geographic Channel, Nat Geo WILD, Nat Geo MUNDO, Nat Geo PEOPLE) with National
Geographic’s media and consumer-oriented assets, including National Geographic magazines; National
Geographic studios; related digital and social media platforms; books; maps; children’s media; and
ancillary activities that include travel, global experiences and events, archival sales, licensing and
e-commerce businesses. Furthering knowledge and understanding of our world has been the core purpose of
National Geographic for 131 years, and now it’s committed to going deeper, pushing boundaries, going
further for its consumers — and reaching millions of people around the world in 172 countries and 43
languages every month as it does so. NGP returns 27% of its proceeds to the nonprofit National Geographic
Society to fund work in the areas of science, exploration, conservation and education.
nationalgeographic.com (https://www.nationalgeographic.com/)
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