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Interviews with tech CMOs and Marketers at large brands reveal a shift in marketing focus
Following detailed interviews with CMOs from large technology brands, five trends surfaced that reveal a
shift in focus from lead generation to building digital relationships. The 50+ page Technology CMO
Outlook report unlocks deep insights and thinking from marketing leaders, to understand how they helped
to not only navigate unprecedented challenges but unlock business value and opportunity from it too.
Copy House and immediate future collaborated to interview CMOs and Marketers from brands including Adobe,
Worldpay, Siemens and SAP. The in-depth insight reveals five core trends in marketing that reveal a shift
in approach. As said several times by contributors, “there is a move to serve, not sell”
Kathryn Strachan, MD at Copy House says: “The change in direction, driven largely by the pandemic, saw
marketers move to align more closely with customers and sales teams. The need to compensate for cancelled
events and switch from promotional content to more helpful content, fundamentally change the marketing
approach: refocusing efforts on delivering meaningful value that would make the audiences’ lives easier
and reduce some of their stress by concentrating on solving pain points”.
Conversations surfaced the need to build stronger better customer relationships. It also identified new
approaches - the likely permanent move to more hybrid led events; the substantial re-evaluation of the
Martech stack; and the desire to slow down and be empathetic to customers. What was clear throughout
discussions was that social media played a significant part in their plans for the year ahead.
Colin Jacobs, Managing Director at immediate future, says: “The brightest minds in technology marketing
have paved a progressive path for future social media marketing activities. Realising the importance of
learning from human behaviours and data, marketers deliver contextual storytelling across a suite of
assets, they have nudged and nurtured customers by delivering ‘relevance at scale’.
Jacobs identifies a significant focus on excellence and best practice in social: “There’s resounding
support of quality over quantity, that cuts through the social noise and builds closer, more personal,
customer relationships. To create content that your audience cares about and engage with, means you can
no longer just pull apart a white paper and fluff a few ‘try now’ or ‘find out more’ posts.
That’s lazy and boring social content – and it’s clear from these leading marketers that success is
found in being serious about social media marketing and striving to break the social boring!”.
The Technology CMO Outlook report is available free for download at https://bit.ly/CMOOutlook
(https://bit.ly/CMOOutlook)
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Want juicy insights, news and more info
Give Katy Howell a call on 07803 898511 or katy.howell@immediatefuture.co.uk – oh! And of course, on
Twitter @katyhowell
Who the bloomin’ hell are we?
With 16 years’ doing the social media marketing thing, we know our LinkedIn from our Pinterest!
We’re the peeps that define social marketing! We’re loved by the press (yes really), appear on TV and
radio news as ‘experts’ (BBC, Reuters etc) and speak at a shed load of events. Why because we work
with big brands, know our stuff and love to share knowledge with everyone. Just look @IF Tweeter!
And yes, we are award-winning, respected, leading …. Yada yada yada
Nitty gritty: The clients that love to work with us
Mission Foods, AHDB, Google EMEA, BRITA, lastminute.com HSBC NOW, Cats Protection, Marston’s Plc,
Interflora, Fujitsu, Princess Cruises, BBC, Diageo Global, Sony Music, Ubisoft, Selfridges, Indesit, Post
Office, Hotpoint, JD Williams, General Medical Council (GMC), HoMedics, IBM, HSBC, BT, Royal Collection
Trust, ASOS, NSPCC, EMI, Thomson Reuters, Baileys, Motorola Solutions, Orange Business, Silverpop, Sony
Europe, Staples Europe, EC Harris, Ideal Shopping Direct, Basware. And bloody loads more, but we don’t
want to bore you
Still haven’t had enough of us? Take a look at:
www.immediatefuture.co.uk (https://www.immediatefuture.co.uk)
LinkedIn (https://www.linkedin.com/company/immediate-future)
Twitter (https://twitter.com/iftweeter)

Do you want to learn more about content marketing, and Copy House?
Contact Kathryn Strachan via email, kathryn@copyhouse.io.
Who are we?
Copy House is an award-winning content marketing agency specialising in helping technology & FinTech
brands bring their vision to life. Our vision is to empower leading technology brands and innovative
startups to challenge the status quo with content that inspires their target audiences and boosts sales
revenue.
Content Marketing Specialists Trusted By
Klarna, Travelex, Modulr, 365 Business Finance, Anyblock Analytics, Money Dashboard, A&O IT Group, INAA:
Association of International Accountants & Auditors, ddroidd, Instanda, and more.
Find out more here:
www.copyhouse.io (Https://www.copyhouse.io)

kathryn@copyhouse.io
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LinkedIn (https://www.linkedin.com/company/copy-house-ltd/)
Twitter (https://twitter.com/ltd_copy)
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