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NEW RESEARCH REVEALS WINNING FORMULA FOR
THE PERFECT BRITISH TRIFLE
•Custard, jelly and fruit – nostalgia drives our pudding choices this Christmas
•When it comes to trifle; tradition and family values triumph over trends
•Gen Z leading the charge for a sustainable Christmas
Last Christmas, Del Monte®, the UK’s number one canned fruit brand,(1) revealed that trifle is the
UK’s all-time favourite Christmas dessert(2), with 41% of people favouring it over Christmas pudding
(33%). But what does the perfect British trifle actually look like?
In a new YouGov poll(3) conducted in October 2021 and commissioned by Del Monte®, 2,240 British adults
were asked what their perfect trifle would be and this is what they revealed:
100% Perfect Trifle = 21% jelly + 21% custard + 19% sponge + 16% fruit + 16% cream + 6% liqueur(4)
Just like Granny’s:
In the poll, more than half (57%) of the participants who celebrate Christmas revealed that their
families sometimes, or always, have trifle during the festive period. When asked about their preferred
trifle making approach, 42% of UK adults agreed that they prefer a traditional, classic recipe “exactly
like my grandmother used to make it”. Those who had previously made trifle served it in a traditional
glass bowl (60%) or family heirloom bowl (10%).
But does nostalgia get the better of us and is the perfect trifle recipe perhaps more about how we like
to remember our favourite childhood dish? When asked to select the proportion of ingredients they would
use in their ideal trifle, those questioned created one that was over two fifths custard and jelly (21%
and 21% respectively)! Equal amounts of delicious sponge (19%), fruit (16%) and cream (16%), plus a
generous splash (6%) liqueur complete the rest of the winning formula.
Getting fruity:
When it comes to the fruit in trifle, it seems there’s little argument. 66% of UK adults agree that a
trifle is not a trifle without fruit, and for two fifths (41%) their favourite canned fruit to add to a
trifle was a Fruit Cocktail, such as classic Del Monte® Fruit Cocktail In Juice. Peaches, such as Del
Monte® Peaches In Juice, are also popular amassing 21% of the vote, with Mandarins, such as Del Monte®
Mandarin Segments In Juice, coming a close third being the first choice for 17%. At Christmas time,
demand for its popular Del Monte® Fruit Cocktail increases (5) by over 50% at Christmas (55% in December
2020).
Sherry, but no cherry please:
It was also revealed that the perfect British trifle would feature a whopping 6% of our favourite tipple
– sherry or a classic liqueur. But only 5% of those who had eaten trifle before chose a single cherry
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on top of their trifle as their favourite topping, while a quarter (23%) revealed that they favoured
chocolate shavings.
Taste is all important with 73% of those surveyed agreeing that the taste of a trifle is more important
than the way it looks. One in five (19%) admitted that, when making trifle, their approach is all about
convenience, with ingredients coming from cans and packets. Whereas for Gen Z (18 -24-year-olds), nearly
a quarter (23%) surveyed said reducing food waste best described their approach, stating that they
“hate to see anything go to waste and would use leftovers in their trifle creation” if they could.
Martin Tilney, Senior Commercial Director for Del Monte® UK and Europe, says; “With many families
unable to get together to celebrate last year, there is definitely added buzz and excitement for
Christmas 2021 and a real craving for nostalgic and traditional foods, such as the much loved trifle.
“According to our research, over half (57%) of us who celebrate the season regularly enjoy a trifle at
Christmas and many of us prefer our trifles ‘just as Granny used to make it’6. Interestingly, we also
found that convenience is a big consideration(7) and people are willing to use pre-prepared ingredients
in order to save time, which in turn may mean that they spend less time in the kitchen and more time with
families.”
Last but not least, we’re not sure if Granny will approve or not, but a staggering 35% of us like to
embrace the Christmas spirit, believing a trifle is not a trifle without a novelty decoration on top!
For the Perfect British Trifle recipe and more trifle ideas, please visit:
https://www.delmonteeurope.com/
Merry Christmas!
ENDS
Regional variations available on request.
Cutout images available on request
For more information, please contact the Del Monte® press office at Pier Marketing:
Jonita Otto-Richardson jonita@pier-marketing.com 07885 649845
Eileanor Dixon eileanor@pier-marketing.com 07384 543684
Notes to editors
References
1.Source: AC Nielsen Scantrack Data Total Market 52w/e24.04.21
2.2020 survey referenced: All figures, unless otherwise stated, are from YouGov Plc. Total sample size
was 2,019 adults. Fieldwork was undertaken between 10th - 11th December 2020. The survey was carried out
online. The figures have been weighted and are representative of all GB adults (aged 18+).

Page 2

3.New 2021 survey referenced: All figures, unless otherwise stated, are from YouGov Plc. Total sample
size was 2,240 adults. Fieldwork was undertaken between 28th - 29th October 2021. The survey was carried
out online. The figures have been weighted and are representative of all UK adults (aged 18+).
4.Precise percentages: 21.48% jelly + 21.09% custard + 18.53% sponge + 16.32% fruit + 16.49% cream +
6.09% liqueur
5.Nielsen data for 52 weeks ending 11.09.21. Average total market monthly value sales of Fruit Cocktail
was £1,289,961. This increased to £1,831000 over the December period so a 45% increase in sales for
Christmas. Del Monte Fruit Cocktail increased by 55% over the same period meaning that more consumers
chose Del Monte over that period
6.42% of those questioned identified with the following statement:” I prefer a traditional, classic
trifle, exactly like my grandmother used to make”, particularly female respondents (45%)
7.19% of those questioned admitted that they use convenience ingredients such as canned fruit,
pre-prepared custard and cream, when making a trifle.

ABOUT DEL MONTE:
Del Monte® is one of the world's leading vertically integrated producers, marketers and distributors of
high-quality fresh, fresh-cut fruit and vegetables, canned fruits as well as a leading producer and
distributor of prepared food in Europe, Africa, the Middle East and the countries formerly part of the
Soviet Union. Del Monte®, the number one brand in the UK’s canned fruit market currently worth £46.5m
(+14.1%)* and with a brand share of 34.9% (+3.2%yoy)*, has been a symbol of product quality, innovation,
freshness and reliability for over 125 years.
On the global stage, Del Monte® continues making significant progress towards its 2025 sustainability
goals. In the next four years the company aims to have planted 2.5 million trees, support 300 local
sustainability projects and provide educational opportunities for 20,000 people.
For further information visit https://www.delmonteeurope.com/ or follow us on Facebook @delmonteeurope or
Instagram @delmonteeurope.
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