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Allianz Global Assistance UK Reports an Average 15 Month Policy Extension
Manufacturers offering Pay As You Go (PAYG) warranty schemes are benefiting from longer customer
relationships. Allianz Global Assistance UK reports that, on average, customers are extending their
vehicle’s warranty cover – and therefore their relationship with the Dealer - by an average of 15
months when offered a Manufacturer’s PAYG warranty when their new car or Approved Used warranty
expires.
Liz Grindell, Head of Warranty and Insurance Products for Allianz Global Assistance in the UK explains:
“It’s widely recognised today that people are keeping their cars for longer and therefore want the
financial reassurance which can be provided by a Manufacturer’s own warranty scheme. However,
flexibility is key. Our Manufacturer Pay As You Go warranty schemes can be bought online or over the
phone and paid either by monthly Direct Debit or in a one-off sum, depending on the customer’s
preference. The monthly product offers true ‘pay as you go’ cover, allowing Manufacturer customers to
buy as many months’ worth of cover as they require or prefer. However, as we have seen, customers are
actually keeping the cover for well over a year, in turn strengthening their loyalty to the Manufacturer
and supporting the Dealer network’s aftersales business.”
Dealers also see PAYG schemes as a useful means of providing interim cover for customers whose existing
policy has ended but who are in the process of changing vehicles. For example, a customer who is awaiting
delivery of their new car may want to extend the warranty on their current car for just a month or two.
Previously, these customers may have gone without warranty cover for this period but PAYG warranty is a
win for the customer peace of mind and a win for Dealer customer retention.
Concludes Liz Grindell: “Allianz Global Assistance’s experience is that customers remain keen on
protecting their cars. Our extended warranty sales, including Pay As You Go schemes, were up 15% in 2012
over 2011 and we believe that convenience and flexibility are key drivers behind this. The level of
cover can be chosen to suit an individual’s needs and budget and can be done quickly and easily by
phone or on the web.”
END
May 2013

Follow Allianz Global Assistance UK:
About Allianz Global Assistance
How can we help?
International leader in Assistance, Travel Insurance and health, life & home care services, today Allianz
Global Assistance counts more than 10,920 employees who speak 40 different languages and work throughout
the world with a network of 400,000 service providers and 135 correspondents covering 150 countries. 250
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million people, or 4% of the world’s total population, benefit from its services, which the Group
provides on all five continents.
Website: www.Allianz-Assistance.co.uk
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Cautionary Note Regarding Forward-Looking Statements:
Certain of the statements contained herein may be statements of future expectations and other
forward-looking statements that are based on management's current views and assumptions and involve known
and unknown risks and uncertainties which could cause actual results, performance or events to differ
materially from those expressed or implied in such statements. In addition to statements which are
forward-looking by reason of context, the words "may, will, should, expects, plans, intends, anticipates,
believes, estimates, predicts, potential, or continue" and similar expressions identify forward-looking
statements. Actual results, performance or events may differ materially from those in such statements due
to, without limitation, (i) general economic conditions, including in particular economic conditions in
the Allianz Group's core business and core markets, (ii) performance of financial markets, including
emerging markets, (iii) the frequency and severity of insured loss events, (iv) mortality and morbidity
levels and trends, (v) persistency levels, (vi) interest rate levels, (vii) currency exchange rates
including the Euro - U.S. Dollar exchange rate, (viii) changing levels of competition, (ix) changes in
laws and regulations, including monetary convergence and the European Monetary Union, (x) changes in the
policies of central banks and/or foreign governments, (xi) the impact of acquisitions (e.g. Dresdner
Bank), including related integration issues, and (xii) general competitive factors, in each case on a
local, regional, national and/or global basis. Many of these factors may be more likely to occur, or more
pronounced, as a result of the event on, and following, September 11th, 2001.
The matters discussed in this release may also involve risks and uncertainties described from time to
time in Allianz AG's filings with the U.S. Securities and Exchange Commission. Allianz AG assumes no
obligation to update any forward-looking information contained in this release.
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