Lottie Dolls continues to empower girls with launch of ‘Brownie’
doll
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...Lottie Dolls – the popular age appropriate doll range – has collaborated with the World
Association of Girl Guides and Girls Scouts (WAGGGS) to create the first-ever Brownie doll, on sale from
today (18 July 2017)...
An authentic doll that’s true to today’s modern Brownie and inspired by kids, the Lottie Brownie doll
(https://uk.lottie.com/collections/new-products/products/brownie-lottie-doll) comes clad in her Brownie
uniform – jeans, t-shirt, famous yellow tank top and neckerchief. A must-have plaything for every young
Brownie, who’ll be able to bring Brownie pack activities to life with Lottie in their very own home!
Available from High Street toy stores across the UK as well as through Lottie’s online store
(https://uk.lottie.com/collections/all) RRP £18.99/€19.95, the doll will be joined later this year by
a range of accessories and playsets based on popular Brownie activities and relevant to the Brownie age
group.
Unlike other dolls, the Lottie, Finn and Friends range is based on a nine-year-old child. Whilst being
both age-appropriate and relatable, the range was created to empower children to be themselves, to be
imaginative, adventurous and most of all to have fun. The World Association of Girl Guides and Girl
Scouts’ clear vision that, “All girls are valued and can take action to change the world” makes
this partnership a perfect fit!
With over 500,000 active members in the UK and Ireland, and 10 million worldwide spanning 146 countries,
WAGGGS (https://www.wagggs.org/en/) is creating lifelong friendships between girls and young women. The
organisation gives girls and young women the skills, confidence and knowledge to become leaders and to
support their communities. This reflects Lottie’s positive values, inclusive view on childhood and
aligns perfectly with the company’s mission to empower children to actively explore STEM activities and
pursue their dreams.
The Lottie Brownie doll is suitable for children aged 3+. To find your nearest stockist of the Lottie
Brownie doll, use our store locator on Lottie.com (https://uk.lottie.com/)
www.lottie.com (https://uk.lottie.com/)
ENDS
For more information, images and review samples, please contact
Alison Short – Alison@playtimepr.com - 07530 732071
Kelly Jones – Kelly@playtimepr.com - 07717 214040
Lesley Singleton – Lesley@playtimepr.com - 01908 299 088 – 07852 451 093
Notes to editors:

Page 1

About Lottie Dolls/Arklu
www.lottie.com // @lottie_dolls
Sales Contact: E: sales@arklu.com // T: 0203 773 27 26
Lottie Dolls start at RRP: £18.99
Since Lottie’s launch in August 2012, the collection of dolls and accessories are now on sale in over
30 countries, have won 35 international toy awards and were 2017 finalists in the US Toy of the Year
Awards (TOTY) Lottie, Finn and friends are stocked in over 3,000 stores worldwide.
Lottie, Finn and Friends are inspired by real kids. Arklu believe that childhood should be an inclusive
place where every child belongs regardless of gender, ethnicity or ability and aim to reflect that in
their collection. Six of the Lottie products to date have been inspired by ideas from real children.
When launching the Lottie brand, Arklu’s vision was to create a range of dolls that would empower
children to be themselves, to be imaginative and adventurous and - most of all – to have fun. Developed
alongside British academics; Lottie and Finn are proportionate to a nine-year-old child, the dolls look
and act how a real child would.

Lottie ‘inspired by real kids’, meet Abigail (https://www.youtube.com/watch?v=_3I0ChExz-w)
About the World Association of Girl Guides and Girl Scouts (WAGGGS)
The World Association of Girl Guides and Girl Scouts is the world’s only movement for every girl and
any girl because it believes that each girl deserves to be the best she can be. Free to make what they
want from the Movement, girls learn by doing, make friends and have fun. In safe, local spaces, girls
develop the skills and attitude to change themselves, their communities and our world. WAGGGS keeps the
global Movement thriving, united and growing.
For more information, please visit www.wagggs.org (https://www.wagggs.org/en/)
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