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This month we reveal the places that made our Cool List 2019 — from booming gastronomic hotspots to
up-and-coming cities, this is the last word in where you should visit in the year to come. Our team of
editors, writers and industry experts have compiled the 19 destinations set to hit the headlines, with
key openings, new routes and rising-star cities firmly in the spotlight.
We also announce the winners of our annual Reader Awards, with the best destinations, airlines,
operators, experiences, hotels and personalities as voted for by readers.
PLUS free with the magazine is an 84-page Family guide. If you could go anywhere in the world with your
family, where would you go? And why? We put this to our travel writers and pulled together a wish list of
the best, greatest, wildest trips for 2019, from New York to Patagonia, Costa Rica to South Africa and
beyond. Plus features on how to travel with baby, Australia from Queensland to the Great Ocean Road,
Dubai, Canada, Corsica and more.
ALSO INSIDE THIS ISSUE:
Destinations: We explore the wild side of Quebec’s national parks; leave our shoes behind on
Colombia’s barefoot Pacific coast; and spend a long weekend in Denmark’s Bornholm. Our photo story,
meanwhile, joins the wild horse herders in Iceland’s rural east.
Cities: Our urban highlights this issue include Kuala Lumpur, Virginia, Prague, Marrakech and Taipei.
Smart Traveller: Madrid’s Museo del Prado turns 200; the top travel books for 2019; a taste of Veneto;
on the trail in Bavaria’s Franconia; the best rooms in Brisbane; like a local in Denver; and a trip to
Cornwall.
Author Series: Lydia Syson on the Kermadec Islands in the South Pacific.
Travel Geeks: Ask the Experts includes tips on planning a trip to Egypt, seeing the Northern Lights in
Sweden, plus foodie breaks in England.
PLUS: Win an 11-night wellness break to India with G Adventure: natgeotraveller.co.uk/competitions
For a 26-page digital sample of our Jan/Feb 2019 issue, visit:
magazine.natgeotraveller.co.uk/jan19
National Geographic Traveller (UK) has a cover price of £4.60, is available via subscription and on
newsstands, and is published 10 times a year. Visit natgeotraveller.co.uk for more information.
Current subscription offer: 12 months for just £39.95, including a free Hydro Flask bottle worth
£37.95. natgeotraveller.co.uk/subscribe
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Website: Competitions, subscriptions, blogs, features and more. natgeotraveller.co.uk
Find us on Facebook: facebook.com/NatGeoTravelUK
Twitter: twitter.com/NatGeoTravelUK
Tumblr: NatGeoTravelUK.tumblr.com
Pinterest: pinterest.com/NatGeoTravelUK
Instagram: instagram.com/NatGeoTravelUK
The National Geographic Traveller (UK) digital edition is available for Apple, Android and Kindle
devices: ngtr.uk/NGTdigital
###
Notes
National Geographic Traveller (UK) is published under licence by APL Media Limited, from National
Geographic Partners LLC in Washington, D.C. The 180-page travel and lifestyle magazine was launched in
December 2010, and is packed full of you-are-there photography, authentic travel experiences and
inspiring narratives. natgeotraveller.co.uk
National Geographic Partners LLC (NGP) is a joint venture between National Geographic and 21st Century
Fox, and is committed to bringing the world premium science, adventure and exploration content across an
unrivalled portfolio of media assets. NGP combines the global National Geographic television channels
with National Geographic’s media and consumer-oriented assets, including National Geographic magazines;
National Geographic studios; related digital and social media platforms; books; maps; children’s media;
and ancillary activities that include travel, global experiences and events, archival sales, licensing
and e-commerce businesses. NGP returns 27% of its proceeds to the non-profit National Geographic Society
to fund work in the areas of science, exploration, conservation and education. nationalgeographic.com
National Geographic Society is a leading non-profit that invests in bold people and transformative ideas
in the fields of exploration, scientific research, storytelling and education. It supports educators to
ensure that the next generation is armed with geographic knowledge and global understanding. National
Geographic Society aspires to create a community of change, advancing key insights about the planet and
probing some of the most pressing scientific questions of our time. Its goal is measurable impact:
furthering exploration and educating people around the world to inspire solutions for the greater good.
nationalgeographic.org
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