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LONDON (5 April 2019) — What’s your favourite city? This is the question we asked 57 of our travel

writers. And while you might be able to guess some of the answers, there were a few surprises. Why these

places? Well, we asked our writers to justify themselves, and the results raised some interesting

questions about what makes travel writers tick. But, perhaps more importantly, they begin to answer the

question: what makes a city great?



And also, from this issue onwards, our online content moves to a new home as the website merges with

National Geographic UK. The expansion of the UK site will combine talents, offer even more complementary

content and ensure a consistent brand experience for readers: nationalgeographic.co.uk/travel

(http://nationalgeographic.co.uk/travel)



ALSO INSIDE THIS ISSUE:

Destinations: We bask in the ‘Warm Heart of Africa’ — the landlocked country of Malawi; explore

Greece’s historic region of Central Macedonia; and spend a long weekend in Limerick. Our photo story,

meanwhile, looks at the lives 

of the eagle hunters of Mongolia. 



Cities: Our urban stories this issue include Stockholm, Singapore, Abu Dhabi and Kolkata.



Smart Traveller: Charleston becomes more accessible with direct flights; underwater dining in Norway; on

the trail of heritage shops in Palma; the best rooms in Hoi An; like a local in Las Vegas; and a trip to

Howgill Fells.



Author Series: Kate Mosse on Carcassonne.



Travel Geeks: Ask the Experts includes tips on skiing in New Zealand, Airbnb cancellations and paying by

card abroad.



Traveller 10: We grab our binoculars and zoom in on the ultimate wildlife experiences for families, from

tracking leopards to making a splash with a duck-billed platypus.



PLUS: Win seven nights of self-catered accommodation for up to eight people with Summer France.



And our Travel Writing Competition 2019 is now open, with a chance to win an eight-night trip across

Southern Africa with G Adventures: nationalgeographic.co.uk/travel

(http://nationalgeographic.co.uk/travel)



For a 26-page digital sample of our May 2019 issue, visit: magazine.natgeotraveller.co.uk/may19
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National Geographic Traveller (UK) has a cover price of £4.60, is available via subscription and on

newsstands, and is published 10 times a year. Visit nationalgeographic.co.uk/travel for more

information.



Current subscription offer: Subscribe for just £39, receive a £10 John Lewis gift card and save 15%!

natgeotraveller.imbmsubscriptions.com/NGTJL (http://natgeotraveller.imbmsubscriptions.com/NGTJL)



Website: Competitions, subscriptions, blogs, features and more. nationalgeographic.co.uk/travel

Find us on Facebook: facebook.com/NatGeoTravelUK

Twitter: twitter.com/NatGeoTravelUK

Tumblr: NatGeoTravelUK.tumblr.com

Pinterest: pinterest.com/NatGeoTravelUK

Instagram: instagram.com/NatGeoTravelUK



The National Geographic Traveller (UK) digital edition is available for Apple, Android and Kindle

devices: ngtr.uk/NGTdigital



###



Notes



National Geographic Traveller (UK) is published under licence by APL Media Limited, from National

Geographic Partners LLC in Washington, D.C. The 180-page travel and lifestyle magazine was launched in

December 2010, and is packed full of you-are-there photography, authentic travel experiences and

inspiring narratives. nationalgeographic.co.uk/travel



National Geographic Partners LLC (NGP) is a joint venture between National Geographic and 21st Century

Fox, and is committed to bringing the world premium science, adventure and exploration content across an

unrivalled portfolio of media assets. NGP combines the global National Geographic television channels

with National Geographic’s media and consumer-oriented assets, including National Geographic magazines;

National Geographic studios; related digital and social media platforms; books; maps; children’s media;

and ancillary activities that include travel, global experiences and events, archival sales, licensing

and e-commerce businesses. NGP returns 27% of its proceeds to the non-profit National Geographic Society

to fund work in the areas of science, exploration, conservation and education. nationalgeographic.com



National Geographic Society is a leading non-profit that invests in bold people and transformative ideas

in the fields of exploration, scientific research, storytelling and education. It supports educators to

ensure that the next generation is armed with geographic knowledge and global understanding. National

Geographic Society aspires to create a community of change, advancing key insights about the planet and

probing some of the most pressing scientific questions of our time. Its goal is measurable impact:

furthering exploration and educating people around the world to inspire solutions for the greater good.

nationalgeographic.org
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