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Google searches for glazed extensions such as orangeries, garden rooms and conservatories doubled (an
increase of 99 per cent) as homeowners started to look for ways to extend and improve their homes during
the COVID-19 lockdown earlier this year, according to Westbury Garden Rooms.
The recent research compared search volumes for April to June 2020 with the same period in 2019 for a
wide range of keywords relating to orangeries, garden rooms and conservatories. ‘Garden rooms’ were
the most sought after extension type, with a 165 per cent increase, followed by ‘orangeries’ (89 per
cent) and ‘conservatories’ (68 per cent).
This rise in searches for glazed extensions was also borne out in the number of visitors to Westbury
Garden Rooms’ website and an increase in brochure requests.
Over this three month period, it was evident that the requirement for families to stay at home as much as
possible put a new strain on our living spaces, and our homes had to work harder than they had ever done
so before. As a result, many homeowners may have decided to research the possibility of expanding their
property due to:
An increased demand for a space to work from home - and in many cases, multiple adults working from home
within one property.
The need for a space to homeschool children - and sufficient room needed to educate children of differing
ages.
Older adult children returning home from universities or rented accommodation, putting additional
pressure on family living spaces.
An uncertainty in the housing market, meaning homeowners may have been investigating their options to
‘improve’ instead of ‘move’.
A new appreciation of what is on their doorstep and making the most of their outdoor space (especially
with foreign holidays being postponed).
Managing Director of Westbury Garden Rooms, James Upton commented: “Throughout lockdown, homeowners
were using their homes in ways they may have never previously considered and our research bears out the
claustrophobia that many people experienced whilst being cooped up for days on end.
“Therefore, it is perhaps of little wonder that many homeowners were not only researching ways to
extend their home but that they were specifically looking for a glazed extension, which not only
increases square footage but also adds unparalleled natural light and overall space too.
“A glazed extension, such as an orangery, is a striking addition to any home but homeowners should
consider the practical use of the space before going ahead. A good designer will work with the family to
understand their needs and create a new room that works for everyone whether that be cooking,
entertaining, working, simply relaxing or all of the above.”
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Another benefit of a bright and spacious glazed extension is that they allow the user to feel more
connected to their outside space and it is well documented that being at one with nature is good for
creativity and mental health.
Upton continued: “It’s clear that COVID-19 has led to many changes in our habits and lifestyles, the
most significant of which is that increasing numbers of people will be working from home and may never
return to the workplace as they knew it. As a result, there is a greater demand for multifunctional
spaces in the home, a need that can be easily met with the addition of a glazed extension.”
For more information please visit www.westburygardenrooms.com or call 01245 326500.
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Notes to editors
Westbury was founded over 30 years ago by Jonathan Hey. During this time, Westbury has developed an
impressive reputation across the UK for design, quality and durability in bespoke garden rooms,
orangeries, pool houses and roof lanterns.
Based in Essex, Westbury is a privately owned company, employing over 60 staff. This includes a team of
carpenters and electricians to ensure that every aspect of a client’s project meets Westbury’s
exacting standards. In fact, Westbury ensures that all elements of the project, from start to finish, are
taken care of in-house, including architectural design, planning permission as well as the full
installation.
Westbury is committed to a policy of acting in an environmentally responsible manner. In practise this
means that the company only uses wood from sustainable sources and hardwood is used only where absolutely
essential in order to minimise wastage. In addition, where possible, Westbury tries to source materials
from European suppliers to reduce its carbon footprint. Furthermore, Westbury also ensures that its
extensions are insulated to a higher level than current legislative standards recommend, helping both the
environment and the consumer or property owner.
The company has been designing, developing and manufacturing doors and windows as part of its overall
service to clients which lead to the development of a standalone joinery business Westbury Windows &
Joinery Ltd. Now, homeowners as well as architects, builders and specifiers can select Westbury products
for their own developments and projects, with the knowledge that they are manufactured to the same
quality and standards as its garden rooms.
In fact, Westbury’s commitment to creating superior products has seen the company invest in the latest
joinery machining technologies, greatly increasing the company’s efficiency and capacity.
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Westbury completes many projects every year ranging from smaller suburban installations to large
orangeries or pool houses where luxury is imperative and more substantial budgets are necessary.
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