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Statistics released this week by the anti-bullying charity Ditch the Label, claim that 40% percent of
young people said they felt bad if nobody liked their selfies and 35% said their confidence was directly
linked to the number of followers they had on social media (https://www.ditchthelabel.org/).
These views on the negative effects of social media on young people’s self-esteem are shared by Marciel
Hopkins (http://bit.ly/2skztEK), a body-positive activist, Miss South Africa 2016 finalist and plus-size
model for London-based MOT Models ‘Curves’ division.
The motivational speaker and Instagram star, with a following of 51,300, campaigns for positive body
image, especially in young women, as this is a cause very close to her heart.
Marciel Hopkins (https://www.motmodel.com), who is currently spending time on various modelling
assignments in Germany and the UK, is also in the process of developing a course for school children to
teach body acceptance, holistic health and mental wellness. The course will be launched in South Africa
and will be the first programme of its kind led by a professional model. If the course is successful it
will be rolled out internationally, starting in London.
Marciel said, “Young people should not let what they see on social media get them down. It’s not
worth fighting a daily battle with your food and body. Bodies are different and we can’t all look the
same. We are spoon-fed images of unrealistic body goals where people are airbrushed to perfection.
Social media has influenced the way people want to look and this is dangerous for those of a younger
generation as this could influence their health for the rest of their lives.
Marciel continued, “Too many young girls think they have to be skinny and slim to be popular. People
instead need to strive towards being the healthiest and happiest version of themselves whatever their
natural shape. I’m happy and healthy as a natural size 14. I haven’t weighed myself since the Miss
South Africa pageant, to stay away from ‘negative voices’. Weight does not determine anyone’s
worth.
“I want to encourage people to embrace who they are and realise that a healthy body can take many
forms. I work as a life coach and there is nothing better than seeing the transformation of someone who
has been fighting with body issues.”
Founder of MOT Models Mike Illes (https://www.motmodel.com) said, “We are very excited to welcome such
an inspirational individual to MOT Models. Marciel stands out as an individual for her positive attitude
and star personality. Marciel understands the importance of being healthy in your own way and the issues
faced by young women and teenagers lacking body confidence. She is a fantastic role model for young
women.”
During July and August, Marciel Hopkins will be modelling for various campaigns across Europe. She will
then be heading back to South Africa to focus on her new project.
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Links:
YouTube link: https://www.youtube.com/watch?v=OxXHxHGCHww
Marciel Hopkins MOT Models:
https://www.motmodel.com/Detail.aspx?model_id=7914&curpage=0&cat=specialists&gender=null&type=PS
Marciel Hopkins Twitter: https://twitter.com/MarcielHopkins1
Marciel Hopkins Instagram: https://www.instagram.com/marcielhopkins/
MOT Models: https://www.motmodel.com

ENDS

Marciel Hopkins is available for interview and will be in Europe until August 20 2017. Mike Illes is also
available for interview. If you would like to speak to Marciel Hopkins or Mike Illes please contact Adam
Betteridge at Famous Publicity on 0333 344 2341 or email adam@famouspublicity.com or Mary-Jane Rose at
Famous Publicity on 0333 344 2341 or email mary-jane@famouspublicity.com Tina Fotherby on 0333 344 2341
or email tina@famouspublicity.com.
Please credit photography to MOT Models. Additional high-resolution images available on request.

About MOT Models:
MOT Models is a leading London model agency, providing excellent models to top photographers,
advertisers, designers and production companies. MOT models appear in many worldwide advertising and
commercial campaigns.
The brand was established in 1985 and rapidly became a byword in the industry for expertise,
friendliness, fairness and efficiency with the great majority of their work being obtained through
referral. Their reputation has been hard-won and is one that they are always striving to improve.
MOT is a broad-based agency with models of all ages, ethnicities and types. One thing they all share in
common is the quality of their work and their commitment to making sure that the assignment is successful
whether it be for a big world-wide campaign or a brochure for a small new company. Whilst many agencies
are now trying to imitate the MOT approach, arguably none can match the combination of model and service
offered by MOT.
MOT has an enviable reputation for developing new talent. Many of their leading models have been with the
brand through their education and into full-time careers as models. The agency provides a nurturing,
considerate and thoughtful management that leads to a good and lengthy career.
The MOT team is located in two characterful offices, one just outside of London and about 30 minutes
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north of Heathrow airport and the second is right in the centre of the city in Mayfair.
Their Head Office in Berkhamsted handles bookings and marketing for MOT and all of the administrative
support for both MOT and sister agency, Zone Models.
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